Vision

Value Creation Process

Our value creation process takes the TOYOBO PVVs corporate philosophy framework as its starting point, and
demonstrates how we use various types of capital to create value and increase value for all stakeholders.
Through this process, the Toyobo group aims to accumulate and convert capital to continue creating “the

solutions needed by people and the earth.”

Why are we doing what we do?

Values & Principle
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Ideals we seek to
realize

To be a group that
continually creates
materials and science
that become solutions
for people and the planet
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Sustainable Vision
2030

Realizing
sustainable growth
Ushering in both a
prosperous society
where people can live

with peace of mind, and
the enhancement of
corporate value
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What are we working to achieve?

How are we going to achieve our goals?

Outcomes (Sustainable Vision 2030 targets)

Outputs
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Business activities

People: Contributing to solutions for social issues in a

humancentric way

* People First: employee safety,
company pride and rewarding
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® Respect for human rights
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across the entire supply chain

A healthy lifestyle and health care

e Contributing to the field of
epidemiology :
 Helping to improve quality of life

e Contributing to the realization of :
a humancentric digital society

® Creating comfortable spaces

Employee well-being and human rights in the supply chain

© An employee
i engagement score of
- over 70%

- 10 million annual
tests conducted through

the provision of diagnostics of

. infectious diseases

© Total sales of car cabin air
 fiters: 1.2 million units

Planet: Contributing to solutions for social issues in

consideration of the entire Earth

A decarbonized and circular society

 Contributing to carbon

@ neutrality :
Q Q o Establishment of an ecosystem :
for circulating resources :

Ratio of GHG emissions
reduction in Scope 1 and 2:
over 46% compared with
FY2014

Clean water areas, air and soil, and the preservation of biodiversity

* Improving the environment
6 through solutions
é) ® Food loss and waste reduction
7 and sustainable food

i Sales volume of highly functional
. films that contribute to reducing
: food loss and waste:

. Fourfold increase
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* Mold releasing film for
MLCC

e Transparent
vapor-deposited film

¢ | aminate film for steel plates
e Eco-conscious films

¢ nfection diagnosis-related
products

¢ Artificial kidney hollow fiber

® Virus removing filters

¢ Blood purification
membranes Life Science

e Engineering plastics

¢ \VYLONe and HARDLEN®
¢ \VOC treatment equipment
¢ RO and FO membranes

¢ High-performance fibers

2025 Medium-Term Management Plan

Materiality

Sustainability Management

Environment and
Functional Materials

Accumulation of various types
capital through businesses

Inputs

Capital

Financial capital
Manufacturing capital
Intellectual capital

Human capital

Social / relationship capital o

Natural capital

Six Types of

Capital >p.017
Company
History >p-105

Digital
transformation

New business

Conversion to capital by internalizing the external economy and other methods




