
Business that realizes Corporate Philosophy 
Framework PVVs and Sustainable Vision 2030

Financial capital

Manufacturing capital

Intellectual capital

Human capital

Social capital

Natural capital

Inputs Business model Outputs Outcomes

Business segments 
through FY2023

Business segments 
from FY2024

Employee well-being and 
human rights in the supply chain

A healthy lifestyle and 
health care

Smart communities 
and comfortable spaces

A decarbonized and 
circular society

Clean water areas, air, 
and soil, and the preservation 
of biodiversity

Contributing to solving 
social issues with 

awareness of the earth 
as a whole

Contributing to solving 
social issues with people 

at the center

Social issues to be solved through 
Toyobo’s strength; materials and science

Innovation

Digital 
transformation

Area of contributing to the 
solving of social issues 

through business
Area of environment 
and manufacturing

Materiality p.15

Area of business basesArea of human capital

Mobility

Engineering plastics

Airbags fabrics

Life Science

Biotechnology

Medical materials

Pharmaceuticals

Real estate and 
other business

Real estate and 
other business

Lifestyle and 
Environment

Environmental solutions

Nonwoven materials

High-performance fibers

Textiles

Films and 
Functional Materials

Packaging films

Industrial films

Functional materials

Films
p.33

Packaging films

Industrial films

Biotechnology

Medical materials

Pharmaceuticals

Life Science
p.36

Engineering plastics

Functional materials

Environmental solutions

Nonwoven materials

High-performance fibers

Environmental and 
Functional Materials 

(mainly TOYOBO MC Corporation)
p.39

p.44

Airbags

Textiles

Functional Textiles 
and Trading

Societal demands and issues

Global 
environmental 
conservation

Climate change Poverty and 
hunger

Human rights 
and health

Consolidated total assets ¥588.9 bn.
Cash flows from operating activities

¥7.8 bn.

Major research and 
development sites 3 sites
R&D Expenses ¥14.1 bn.

Number of employees 10,885
Ratio of women managers 4.7％
Number of employees engaged
in R&D 529

Strong relationships with customers 
and suppliers
Collaborations with other companies 
and universities
Participation in various initiatives

Energy consumption 2,937GWh
Sales ratio of eco-conscious 
products 35.2％

Production sites 22 sites
Capital investment ¥42.7 bn.

● A marketing approach that views people and the earth as 
the end customers 

● Science-based innovation through original refinements
and ideas grounded in materials and science 

● Co-creation of value through open innovation, etc. with 
diverse partners

Value creation process
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